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ABSTRACT
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The study was conducted to study the profile of turmeric growersin Erode district of Tamil Nadu. The resultsreveal ed that
majority of the turmeric growers were middle age (55.83%), educated up to middle school (50.00%), small farmers (38.33%),
had medium level of farming experience (60.83%), training undergone (58.33%), social participation (40.00%), extension contact
(65.00%), innovativeness (65.83%), mass media exposure (44.17%), risk orientation (51.67%), economic motivation (78.33%),
marketing orientation (64.17%), scientific orientation (57.50%), achievement motivation (57.50%) and market intelligence

(51.67%).
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INTRODUCTION

In Tamil Nadu, turmeric, asignificant spicecrop, is
grown in an area of 20,894 ha with the production of
86,513 tonnes of rhizome. The state contributes 14.04
per cent to the total production of turmeric and Erode
district alone owns 33.37 per cent of the total turmeric
productioninthestate. Thedistrict’s 24.14 per cent (9473
hectares) of thetotal areaisused for turmeric cultivation
(Anonymous, 2019). Since, turmeric is being used for
culinary and medicinal purposes, chemical residues in
the produce must be kept aslow as possible. Eco-friendly
farming is widely practiced in turmeric cultivation in
Erodedistrict of Tamil Nadu. Export Vaue of eco-friendly
spices stood at X 24,369 lakh in the year 2019-20. Eco-
friendly farming fetches huge export potential for Indian
spices in the international market. In order to make use
of this potential, eco-friendly practices have to be
popul arised among the farming community.

The present study had been taken up with an
objective to study the profile of turmeric growers. The
findings of the study would be of a great help to the
extension personnel informulating different strategiesfor
increasing the adoption of eco-friendly practices suited
to different clientele.

MATERIAL AND METHODS

The present study was conducted by following Ex
post facto research design. Erode district of Tamil Nadu
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was selected for the study based on the highest area and
production under eco-friendly turmeric cultivation. Two
blocksviz., Kodumudi and M odakurichi with highest area
and production were selected purposively for the study.
From each of the selected blocks, four villages were
selected by following simple random sampling procedure.
From each village, atotal of 15 turmeric growers having
not less than five years of farming experience were
selected using simple random sampling procedure. A total
of 120 respondentswere studied. After review of literature
and consultation with experts, a set of 15 independent
variableswereidentified. The datawere collected through
a structured comprehensive interview schedule and
analysed with suitable descriptive statistics.

RESULTSAND DISCUSSION

Table 1 categorised the respondents based on their
identified profile characteristics.

1.Age

It could be seen from the Table 1 that 55.83 per cent
of the turmeric growers were middle aged, followed by
old (36.67%) and young aged growers (7.50%)
respectively. Since, most of the young people had
migrated to other professions after graduation especially
to private jobs, businesses and self-employment, the
percentage of young people who took up farming was
very less compared to middle age and old age people.
Thefindingswerein accordance with thefindings of Rao
(2016) and Prasad et al. (2018).
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Table 1. Distribution of eco-friendly turmeric growers according to their profile characteristics

(n =120)
Nsé_ Variables Category Freq(:cj)ency Per E:;:)tage Mean S.D.
1. Age Y oung (< 35 yrs) 9 7.50 - -
Middle (36 - 55 yrs) 67 55.83
Old (> 55 yrs) 44 36.67
2. Education Illiterate 4 3.34 - -
Can read only 1 0.83
Can read and write 0 0.00
Primary school 6 5.00
Middle school 60 50.00
High school 24 20.00
Graduate 25 20.83
3. Famsize Marginal farmer (< 2.5 acres) 38 31.67 - -
Small farmer (2.5 to 5.0 acres) 46 38.33
M edium farmer (5.0 to 25.0 acres) 32 26.67
Big farmer (> 25.0 acres) 4 3.33
4.  Farming experience Low 21 17.50 2842 11.05
Medium 73 60.83
High 26 21.67
5. Training undergone Low 32 26.67 7.05 6.00
Medium 70 58.33
High 18 15.00
6. Social participation Low 39 32.50 1.05 0.97
Medium 48 40.00
High 33 27.50
7.  Extension contact Low 28 23.33 6.06 4.65
Medium 78 65.00
High 14 11.67
8.  Innovativeness Low 20 16.67 1769 235
Medium 79 65.83
High 21 17.50
9. Mass media exposure Low 31 25.83 7.23 3.33
Medium 53 44.17
High 36 30.00
10. Risk orientation Low 28 23.33 2183 6.11
Medium 62 51.67
High 30 25.00
11. Economic motivation Low 15 12.50 2543 3.76
Medium 9 78.33
High 11 9.17
12.  Market orientation Low 15 12.50 2450 3.65
Medium 77 64.17
High 28 23.33
13. Scientific orientation Low 23 19.17 25.07 4.14
Medium 69 57.50
High 28 23.33
14. Achievement motivation Low 27 22.50 29.53 350
Medium 69 57.50
High 24 20.00
15. Market intelligence Low 26 21.67 1211 2.20
Medium 62 51.67
High 32 26.67
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2. Education

It is obvious from the Table 1 that, half of the
respondents (50.00%) were educated up to middle school,
followed by graduates (20.83%), high school (20.00%)
and primary school education (5.00%) respectively.
Further 0.83 per cent and 3.33 per cent of respondents
formed canread only and illiterate categoriesrespectively.
It was clear that the availability of educational
infrastructure in rural areas had increased and that
respondents had got a better understanding of the
necessity of education for their overall development.

3. Farm size

Table 1 resultsreveal that majority of the respondents
were small farmers (38.33%) followed by 31.67 per cent
marginal farmers, 26.67 per cent medium farmers and
only 3.33 per cent of the turmeric growers were hig
farmers. Majority of the farmerswerefound be small and
marginal farmers. It could be substantiated that the sub
division and fragmentation of the farm land from one
generation to another generation wasthe foremost reason
for decline in the land holding size of each farmer in the
rural areas. The above results were in accordance with
Govind et al. (2018) and Prasad et al. (2018).

4. Farming experience

Table 1 resultsindicate that majority of the turmeric
growers had medium farming experience (60.83%),
followed by high farming experience (21.67%) and the
remaining respondents (17.50%) had low farming
experience. Undoubtedly, farming experience was an
important factor which influences the farmers to accept,
evaluate and experiment the innovative technologies in
their farm. As most of the turmeric farmers were middle
aged, they had medium level of experience in farming.
Resultsfrom Rao (2016) and Phenica (2018) wereinline
with the study findings.

5. Training under gone

FromtheTable 1, it could beinferred that morethan
majority of the respondents had undergone medium
training (58.33%), followed by low (26.67%) and high
(15.00%) trainings. Young and middle-aged personswho
were interested in learning about new agricultural
innovations in turmeric cultivation would make time to
attend the training programme. The elderly might not be
willing to attend the trainings as they might not find the
training sessions quite suitable and would not accept the

new technologiescoming in agriculture. In order to attract
all age group of turmeric growers, the trainings should
be conducted timely and by appropriate agencies using
innovativetraining modules. Theresultswerein linewith
the results obtained by Naidu (2012) and Rani (2020).

6. Social Participation

Table 1 results show majority (40.00%) of the
respondents had medium, followed by low (32.50%) and
high (27.50%) levels of social participation respectively.
Since, major proportion of turmeric growers had medium
education level, extension contact and mass media
exposure, they either did not realize the importance of
social participation or denied the opportunities of social
participation.. The studies by Saiva (2012) and Babu
(2014) a'so showed similar results.

7. Extension Contact

An overview of the Table 1 inferred that, majority
of the respondents had medium (65.00%) extension
contact followed by low (23.33%) and high (11.67%)
extension contact. The probable reason for above trend
might be that, lack of sufficient numbers of field level
extension functionaries, especially Assistant
Horticultural/Agricultural Officersworking at grass root
level for transfer of technologies. Hence, regular visits
and follow up by the extension personnel to farmers might
secure high extension contact. The results were in
similarity with Phenica (2018).

8. Innovativeness

Theresults from the Table 1 indicated that majority
of the respondents had medium (65.83%), followed by
high (17.50%) and low (16.67%) levels of innovativeness
respectively. It was one of the several factors contributing
for adoption of improved practices. Farmerswith middle
school to graduate level of education and bright exposure
to mass media might have high chances of successin the
endeavoursthey took up. Thismight haveimproved their
self-confidence in turn impacting the farmers’
innovativeness. This outcome isin similarity with Babu
(2014) and Govind et al. (2018).

9. Mass M edia Exposure

It is certain from the Table 1 that, mgjority of the
respondents were with medium (44.17%) mass media
exposure, followed by high (3.00%) level of mass media
exposure and low (25.83%) level of mass mediaexposure.

108



Profile of eco-friendly turmeric growers

Being exposed to mass media such as television, radio,
magazines, internet and mobile apps improved the
knowledge and awareness of farmers on latest farm
technologies. Availability of mass media channels for
technological development such mobile apps, agri tech
portals etc. might be the reason for above trend. The
sizeable number of farmers who had low level of mass
media exposure might be the old-aged farmers lacking
acquaintance with mass media such as internet,
magazines, television, etc. The results of Ramu (2005)
and Phenica (2018) also depicted similar results.

10. Risk orientation

It could be understood from Table 1 that majority
of the respondents had medium (51.67%) followed by
high (25.00%) and low (23.33%) levelsof risk orientation.
Risk orientation was found to play a major role in the
adoption of new technol ogies by the farmers. Abovetrend
might have resulted due to small and marginal farm size
of majority of the turmeric growers. This outcomeisin
line with Govind et al., (2018)

11. Economic M otivation

FromtheTable 1, it could be concluded that more
than three-fourth of the respondents had medium
(78.33%) economic motivation and low (12.50%) level
of economic mativation followed by high (9.17%)
economic motivation. The probable reason for the above
trend might that the farmers were unable to get
remunerative pricefor their produce. Requirement of hard
labour to get economic yields, lack of farm resources and
higher education, small and marginal farm size and low
exposure to mass media could also be attributed as the
reasonsfor the findings obtained. The aboveresultswere
in conformity with Narbaria (2017).

12. Marketing Orientation

From the Table 1, it could be seen that majority of
the respondents had medium (64.17%) marketing
orientation followed by high (23.33%) and low (12.5%)
levels of marketing orientation. When the farmers were
oriented towardsthe marketing of the produce, they would
be able to end with agood sale of their produce whichin
turn would motivate the farmer to adopt new scientific
farm technologies. The reason for the above trend might
be the availability of proper marketing channels for
turmeric sale such as regulated market and lack of

warehousefacilities. Theresultswerein conformity with
the conclusion of Babu (2014).

13. Scientific Orientation

From the overview of the Table 1, it could be found
that majority of the respondents had medium (57.50%)
scientific orientation. The remaining respondents had high
(23.33%) and low (19.17%) levels of scientific
orientation. Orientation of farmers towards scientific
methods in farming and for decision making is
indispensable for the acceptance and adoption of new
technologies. The farmers level of education might be
the reason for the above trend. Extension methods such
as demonstrations, models and exposure visits which
facilitate easy understanding of scientific technologies
may be used to align the farmers' thought process
scientifically. The results were supported by the
conclusions of Prasad (2014) and Govind et al. (2018).

14. Achievement Motivation

It is obvious from the Table 1 that respondents
had medium (57.50%) followed by low (22.50%) and high
(20.00%) level s of achievement motivation. Achievement
motivation puts oneself in the pathway to success. The
moreafarmer is motivated towards achievement, the more
is the persuasion to adopt an improved farm technol ogy.
Not getting adequate price for the produce and lack of
follow up from the extension officials might be the
possible reasons for weakening the farmers desire for
success. Gopinath (2005) and Begum (2008) reported
similar results.

15. Market Intelligence

Table 1 results indicate that, majority of the
respondents had medium (51.67%) followed by high
(26.67%) and low (21.67%) levelsof market intelligence.
Market intelligence enables the respondents to make
better marketing decisions depending on the market
information. Possible reason for the above results might
be the farmers’ interest and understanding of need to
access market information to sell their produce for better
price. Exposure and education also contributed to the
above trend. The results were found to be in accordance
with Dhara et al (2015).

109



Karthigaet al.,

CONCLUSION

The research results revealed that there is an ample
need for various actions such as attracting youth towards
farming, gearing up non-formal educational programmes,
emphasizing the harmful effects of chemical farming,
strengthening the communication channel s, proper follow
up by extension agency and encouraging the innovative
farmersby incul cating their ideaswhile framing schemes
and policies. Since, most of the turmeric growers belong
to medium category of all the selected profile
characteristics, it is suggested to improve some of the
manageable profile characteristics through training
programs, demonstrations, field visits and suitable
extension methods.
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